


perspectives interview tal danai and 

Tai Danai and Adam D. Tihany 

FOR ART'S SAKE 
Two designers prove the power of good art 

How did you start Art link? What were 

you trying to create? 

Tai Danai: The idea in '96 was that there's a 

huge crowd of yuppies-young people working 

days and nights earning a lot of money buying 

every product that is placed under their noses 

and having while walls in their houses. On 

the other hru1d, God knows how many young 

artists were struggling lo enter the market all 

over the world with no success because there was 

no segment in the ru-t market tJ1at was ready lo 

accept Llwm. There was an opportunity to put the 

two groups logctJwr and create a new segment. 

The first thing I did was call in David 

Rhodes, the president of the School of Visual 

Arts in New York, who signed up ahnost 

instantaneously:. and then I sat down to write a 

business plan. Ten months later, Sothcby's joined 

us. (It's tJ1e first lime in Sothcby's history that 

tJ1ey gave association by name to anyone.), ru1d 

from 

being this megalomaniac startup that wants 

adam d. tihany 
By Stacy Shoemaker Rauen 

to change the world ru1d do all those things, we 

became Ll1e market. The rest was about eight 

years of developing an international mru·ketplace, 

including getting all the dealers involved, the 

logistics, ilie price structures, and so on, and 

holding the exhibitions and auctions we held wiili 

Sotheby's around the world. 

How did you two meet? 
Adam D. Tihany: The first project that I do 

remember being actively involved with Tai was 

for Heston Blumentlrnl's Dinner in London and 

it was this pineapple, U1e entrance piece that he 

developed, and it became sort of an iconic art 

piece. TI1en, we hadn"t seen each otJ1er for quite 

a while after that. We saw each other socially, but 

we hadn't worked logetlwr until last year when 

some opportunities came about. 

We have three big projects, and part of my 

contract ,vith the client is that I get to pick the 

art consultant and I get to try to mruiage them, 

which is almost impossible. Usually tJ1e owner 

commissions the art separately or they have an 

art consultant, but in this particular case, it ·s 

really that they just said, 'No, you deal with it. 

1. An Artlink installation 

at the Park Plaza Victoria 

London. 

Put it in your contract and you deliver the goods.' 

That was an interesting way of getting involved 

with somebody intimately from level zero, 

conceiving the project together, and discussing 

the philosophy. 

How does your process work? 
AT: It's a disaster. 

TD: The advantage of working wiili a designer 

that has done so much and is so confident in his 

work is it gives n1e the freedmn to say ·whatever I 

think, whatever I want. to push whatever I need 

lo push. And I know that if I get 'No' from the 

other side. it's not because the designer is trying 

to protect ru1 ego or is loo insecure about his 

position in Uie game, but it's a reason Llrnl has to 
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